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Fjordkraft at a glance — a leading retailer operating in the
renewable Norwegian electricity industry
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2018 financials

Gross revenue
NOK 6,721m

Net revenue ad;.
NOK 1,088m

EBIT adi.
NOK 390m

# of electricity deliveries?
~607,000

# of mobile subscriptions?
~81,000
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End-customers

Consumer

Private households
buying electricity for
everyday life

Typical customer
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Business

SMEs, large
enterprises and public
sector customers
purchasing electricity
and advisory services

Typical customer
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Large enterprises,

SMEs public sector

New Growth
Initiatives (“NGI”)

Alliance

Service offering to local
and regional electricity
producers

Mobile

Mobile offering
launched in 2017

1.4 million people are supplied with electricity from Fjordkraft!

Source: Company information

1)  Number of deliveries and subscribers at the end of Q2 2019

@ = Share of 2018 net revenues (adj.)
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A highly successful strategy execution has resulted in an
Impressive profitability shift and net revenue growth

Impressive net revenue and EBIT development... ...enabled through optimisation & focused investment
2002-2012 2013-2018
Net revenue adj.t 18% fm-

in NOKm I
1 1088
New management
- - and strategy in place 924
Fjordkraft established 2001 through

merger of BKK and Skagerak Energi’s 724 167 ¢

respective electricity retail operations 593 XCK
— _
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Investment in top-of-mind
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Source: Company information
1) NGAAP until 2015, IFRS for 2016 and 2017. 2016, 2017 and 2018 excluding estimate deviations, other gains & losses, special items and depreciation of acquisitions
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Observations and fundamental beliefs

We observe that We believe that

e Our industry is fragmented « We arein a pole position to act as the
consolidator
e Our business environment is becoming
increasingly more complex e Our products still need to be actively sold

» All retail business across all industries Managing share of wallet and price
suffer from deflation sooner or later elasticity is key to maintain profitability

* All winning players across all industries We possess and are able to maintain well
possess competitive advantages defined competitive advantages

Our observations and our beliefs are transformed into a clear business plan and roadmap to growth
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Fjordkraft is in the lead when it comes to taking
climate action

We observe that We believe that

(© Fjordkraft

Al Gore takes part in Statkraft's 120-year
anniversary celebration

Our observations and our beliefs are transformed into a clear business plan and roadmap to growth
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“We need more companies like Fjordkraft”

— The United Nations Climate Change Secretariat

- randstad amesto [Uetlife Dialog ®&vendo bemanningshyraaet Visma bWise SCHJ@DT INNOVIT KELLY
SOLID UTVIKLING  LINDORFF (M) COMPELLO @admincontrol allkopi ()oocu postnord

4 aSta'tkraft
GEEL— visual elsetienesten
HUYDEN ./A?'ﬁon KLUQE Q‘ETERN' e O @L’“‘ﬁ"' et Lot ”{V

DNB ml.mn Regus POIDER NOFAS differ Brillant CGl Arf&Sas Intelecom

m > GABLER Opoint Hredinor NORPR nordialogy\\ rainfall
pwc & Junglem/ea Printmax.h.0 MONTEL Deloitte. M

VVIKEN &ardoq IDE SR [T CTUX kMG siSS23 27

ADVISERS

<) BERGHANSEN knowit (ifitrfll /EDER ReachMee (g 4vsDALscRENDA  Miles  ProffCom @

Rarabin g POSSIEROLUTIONS @ @Solcellespeﬂallsten N BKK @Meglerfronms Fagerup

personalhuset melings addup 2 adicio .@lsnode 4 og)m CEPSI

%fiﬁm W in s €vRy arsana  OpusCapita © ATeR  ,~pos ,,
& volo FEEORY nr
k}glﬁﬁl’:ﬁlﬂ EUROCARD — Manpower
KANTAR TNS- W Flytteportalen

[ ® Klimanjaro ]

( Fjordkraft | ABG — ESG seminar | 2019 6




( Fjordkraft | ABG — ESG seminar | 2019 7



Solar panels now available to the Consumer
segment

» Consumer customers can now order solar panels
for their homes through Fjordkraft

» Three different panel offerings with different /;.Z \

outputs and prices

» The majority of consumers want to finance it on AWN
their own. Financing might be offered in the future \ ‘ |
| N — Il

» Professional and nation-wide partner in

Solcellespesialisten H
*

» Check the suitability of your roof at
www.fjordkraft.no/solceller

» Supporting loyalty and strengthening the value
added service offering

12 Gooowron 13 Jono

0 &
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http://www.fjordkraft.no/solceller
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- Verdens mest miljovennlige
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Fjordkraft blir #plastsmart
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Elisabeth Skage jobber til daglig som
prosjektleder i Fjordkraft. Na er hun
utlant til tenketanken Progressio for a
lede prosjektet #plastsmart.

Hva er #plastsmart?

- #plastsmart er et initiativ fra
toppledertenketanken Progressio, som

er etablert av Bergen Naeringsrad og

har deltakere fra naeringsliv, forskning,
akademia og kommunen. Vi snsker 3 ta
ansvar og iverksette tiltak som kan bidra til
a redusere omfanget av plastforurensing. |
regionen har vi mye kompetanse og forsking
pa plast ag hav, og var verdiskapning er i
stor grad knyttet til ressurser i havet. Derfor
er det helt naturlig a samarbeide for a finne
metoder og l@sninger som begrenser tilsiget
av plast til havet.



Sustainability report for 2018

—read more at investor.fjordkraft.no

SUSTAINABLE oy A word from the Chief
DEVELOPMENT -— Executive Officer:

GaALS . Time for action

To put it concisele sustainabie development s about meeting

. without destroying or the people:
wha come ater s The UN Chmate Panel has shown with great
clarity that we ane heading in the wrong drecson

Therafore, since 2016 we have given spacal attention to UN
Sarstairable Devetopment Goal 13; Fiordaaft is going 10 help 1o $1op
chimate change

1 goes withou saying that an escalting problem feguines an
escalating soltion. Fiomkait's answer s "Kimanian’ - the

@LALIC T M  sustainability Report s e

ply Nor did we
201 8 rl know whether cimate-neutral companies coukd debver the same
b - services at the same price and with the same quality. But this wasa
sk it THOUGNE WS neCesry 10 Like:

By stting 1he réquinement fof our SUpEBers, wie e making an
impact that is moee than 100 times greater than what Flordaaft
could achieve aone. If ather businesses impose the same
PeqUISGMents of Their suppliers, we will 50 a doming effect That
exceads the impact of 3l other cimate actions.

EEmanjaro” aed iy any company in amy ¥
anywhese in the world. All i1 takes is a dedision. If we e tohave
ary hope of lmiting The global fise in temperature 10.one and 3 ha
degeees, that decision has 1o be made now.
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Highlights second quarter 2019

Another solid quarter driven by strong price management and favourable market

dynamics

» Strong YoY growth in net revenue adj. and EBIT adj. driven by
strong price management and favourable market dynamics

* Mild weather and decrease in average consumption per
delivery is offset by growth in # of deliveries

» Strong growth in number of mobile subscribers - passing 80k
and further strengthening our position as the largest mobile
service provider without its own mobile network

 Successful acquisition of Vesteralskraft Stram AS. Transaction
completed 1 July 2019

Sources: Company information

1) Number of deliveries excl. Extended Alliance deliveries. Number of deliveries incl. Extended Alliance deliveries: 641,954

2)  Not including Alliance volume. Volume turnover for alliance partners Q2 2019: 858 GWh

Key Highlights

# of deliveries (end of period)1

607 563

Increase of 2% YoY

Volume sold?

2 696 GWh

0% YoY

Net revenue (adj.)®

NOK 273.8m

Increase of 13 % YoY

Basic EPS (reported)

NOK 0.73

Increase of 40% YoY

A in # of deliveries (QoQ)

911
Of which org. growth 911

Gross revenue

NOK 1 428.8m

Increase of 10% YoY

EBIT (adj.)®

NOK 98.4m

Increase of 26 % YoY

NIBD (cash)

(NOK 292.2m)

NIBD/LTM EBITDA: -0.51

3) Adj. Net revenue and EBIT are reported figures adjusted for any estimate deviations on sales and distribution of electricity related to previous reporting periods, special items, unrealised gains and losses on financial

derivatives and depreciations from acquisitions
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Ambitions & opportunities

Roadmap to growth 2019-2020 Drivers for consolidation

= Regulatory changes

= Merging of grid companies

= Merging of counties and municipalities
» |ntensified competition

Vision / Target 875k deliveries (+235k) through - Technology development

growing the customer base .
= Complexity and scale

2 million (+0.6 million) people supplied
with electricity from Fjordkraft

The market is evolving in a direction of
= Continue leverage market leading brand and increased complexity in every part of the

Organic distribution capabilities value chain - growing the need for scale
= Product development to expand market reach

= Capacity to expand alliance partner base on

Alliance |, cost efficient operations and increasing the end of 2020
investment savings attractive to partners
= Fjordkraft one of very few with scale and
capacity to consolidate
M&A

= Market and regulatory developments
supportive — increased push for consolidation
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Fjordkraft — Summary investment highlights

Operating in the attractive Norwegian electricity retailing market with an unparalleled demand
profile and a level playing field favouring strong national brands such as Fjordkraft

A proven business model providing ‘need to have’ electricity combined with sought
after value-added services - supporting differentiation and margin robustness

The leading and most recognized electricity retail brand in Norway

Unmatched platform for distribution of best in class service offering to
consumer and business customers across Norway

Strong competitive advantages and a robust platform for further organic
and bolt-on acquisition driven growth

Attractive financial profile based on a robust business model with limited capital expenditure
requirements resulting in solid add-on acquisition- and dividend capacity
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For more information:
Fjordkraft's Investor Relations
Morten A. W. Opdal

+47 970 62 526
morten.opdal@fjordkraft.no

() Fjordkraft
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